
 
SECTION I: All About Freelancing for Newspapers 

 

Interview with Sue Fagalde Lick, author of Freelancing for Newspapers 
 
PUBLISHER’S NOTE: Sue contacted me a few months ago to ask me to review her book, 
Freelancing for Newspapers. 
 
As this is a genre I’ve had limited experience with, I was more than happy to read about this 
freelance writing niche to learn more about it. And, what a read it was! 

 

Book Review: Freelancing for Newspapers 
 
Dispensed in 10 chapters, Freelancing for Newspapers, is THE book for those who want to 
know how to break into this discipline. 
 
Sue takes the reader by the hand – without being condescending – and leads them step-by-step 
through what this medium is all about. Novices and experienced writers alike can learn a lot. For 
example, Sue devotes a whole chapter to interviews (Chapter 6: Conducting Effective 
Interviews). What writer couldn’t use this knowledge?   
 
What I liked most about the book is Sue’s explanation of how accessible this market is – and 
how to go about approaching editors for jobs. She is also blatantly honest about what the market 
is not (ie, high-paying) – which, in my opinion, is even more valuable.  
 
The chapter I enjoyed the most was Getting Paid and Getting More Assignments (Chapter 9). 
Why? Because she detailed minutiae such as how to present an invoice. Now, with 14+ years 
experience as a freelance commercial writer, of course, I know how to do this. BUT, as Sue 
writes in a different sector, seeing how her invoice differed from the ones I usually send out was 
educational.  
 
It’s details like this that makes this book a must read for anyone even remotely considering 
freelancing for newspapers. And, based on the case Sue lays out in her book, it’s a medium any 
smart freelancer would gladly take a shot at. 
 
My copy is marked up and dog-eared a lot! 
 
See the end of this interview for details on how to order your copy of Freelancing for 
Newspapers. 
 
Sincerely, 
Yuwanda Black, Publisher 
http://www.InkwellEditorial.com  
http://www.InkwellEditorial.blogspot.com  
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INTERVIEW WITH SUE FAGALDE LICK, AUTHOR OF FREELANCING FOR 

NEWSPAPERS 
 

1. I prefer to start with some background, specifically: 

What did you do before you were a freelance writer? IE, 

what paid the bills? 
 
My initial reaction to this question was: my husband. But no, 
it was a long time before I met Fred and had someone to lean 
on financially.  
 
I graduated with a degree in journalism from San Jose State 
University. My internship at the Milpitas Post between my 
junior and senior years turned into a part-time job which later 
became full-time.  

 
Over the years, I worked at numerous newspapers as a reporter, photographer, copyeditor, and 
editor. There were some lean times between jobs when I dabbled in retail, secretarial work and 
typesetting, but mostly I worked for newspapers.  
 
I was also writing freelance articles, poetry and short stories on the side and occasionally selling 
them. In 1987, I had a book contract and enough steady freelance work to allow me to quit my 
newspaper job.  
 
I freelanced full-time for seven years, until a freelance gig turned into a job with the Metro 
newspaper chain in San Jose. I stayed there until we moved to Oregon in 1996. I tried a year at 
the News-Times here in Newport, but by then I was hooked on freelancing and getting too busy 
to hold a regular job.  
 
If you add up the years, I have freelanced full-time about 17 years. My books provide some 
royalty income. I also make some money as a musician and by teaching writing workshops. 

 

 

2. Do you freelance full- or part-time, and for how long? 
 
I think of myself as a full-time writer. It's hard to specify how many hours I put in. Recent family 
situations have forced me to grab time whenever I can. I used to work consistently weekdays 
from about 8 a.m. to 3 p.m., then take the dog for a walk and relax for a while, but the truth is 
that freelancing is 24/7.  
 
You do interviews whenever and wherever you need to do them. You take phone calls and 
handle e-mails early in the morning and late at night. And you never stop gathering ideas and 
taking notes, whether you're out to dinner, at church, or trying to sleep. 
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3. What character traits do you think one must possess to succeed as a freelancer? 
 
To succeed as a freelancer, you must be organized, persistent, confident, and resilient. You need 
to be able to focus on your work when the whole world is calling you to do other things, and you 
need a tough skin for rejections and bad reviews.  
 
You need to be self-directed and able to multi-task. Besides writing, you also need to do 
marketing, accounting, research, publicity and more. 
 

INTERVIEW CONTINUED BELOW  

*************************************** 
FREE Report! How to Make $100/Day as a Freelance Writer. Visit 
http://www.FreelanceWritingWebsite.com for details. 
 
Want to be featured in the newsletter? See details at the end of this issue.  
*************************************** 

 

4.  How do you get most of your clients? 
 
Getting clients: I really don't call them clients. To me, that word only fits if you're doing 
corporate writing, such as PR, annual reports, or product documentation. So let's say, how do I 
get writing jobs? It has happened in many ways.  
 
I have sent queries from which editors gave me assignments. I have gotten jobs through 
recommendations from friends and referrals from writing groups. I have answered newspaper 
ads for writers. I have also simply telephoned a newspaper, saying I'm a writer and offering my 
services.  
 
Usually, however the process begins, it comes down to sending a letter and clips. Editors can't 
decide anything until they see how you write. 
 
 

5. Delving into your specialty, freelancing for newspapers (the title of your book), what is 

the best way to contact newspapers for work? 
 
These days, most newspaper editors prefer contact by e-mail.  
 
You will hear people suggest that writers telephone them or drop in. As a former editor, I say, 
"Noooooo!" Newspaper editors are extremely busy people, doing an impossible volume of work 
for every issue. E-mail allows them to deal with you when they have time.  
 
If you want to write for a particular paper, study that newspaper to make sure your ideas and 
your writing style fit, then write up a query and e-mail it to the editor. If you have online 
samples, send links. Otherwise, offer to mail clips. 
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6. In newspaper freelancing, is there a special section more likely to hire freelancers than 

others (eg, sports, as opposed to business). 

 

Actually, sports is one of the least likely sections to hire freelancers. Most papers have their own 
writers who handle all the stories. Ditto for hard news in the major dailies. Staff and wire 
services provide those stories.  
 
Some of the best opportunities are in the arts, books, home and garden, travel, food, living, 
opinion, technology, and business sections.  
 
Small community newspapers and special-interest newspapers will use freelancers for every part 
of the paper, and metro dailies often put out weekly sections for various communities. These are 
great places to freelance.  
 
You will also find special advertising sections on various subjects from weddings to RV shows. 
These use a lot of freelancers and often pay more than regular editorial assignments because the 
ad departments have bigger budgets. The trick is letting them know you're available.  
 
The next time you see a special section, look for the box that lists who edited the section and e-
mail that person with clips and a letter stating your interest in writing for them. 
 
 
7. What is the most challenging part of freelancing for newspapers? 
 
The most challenging part is keeping at it on those days when you can't seem to get an 
assignment, your checking account is almost empty and parents, friends, landlords, and most of 
the world think you ought to get a real job.  
 
Sometimes you just have to take a day off, reboot, and start again. Freelancing means you have 
lots of freedom, but you don't have the security or the credibility that a staff job provides. 
 
 

8. It’s been my experience that many freelancers don’t take advantage of reselling material 

to maximize their income. Can you tell us how easy/hard this is to do in the newspaper 

niche? 

 

To be honest, I don't do enough reselling of my stories. I lose interest easily and don't take the 
time to remarket stories that could earn more money if I put them out there.  
 
Some newspaper articles are so localized that you can't resell them to another paper without 
drastic revisions.  
 
But others, especially travel articles and columns, can get a lot of mileage for the writer who 
takes the time to find likely markets and keep sending their stories out. 
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9. How long do you think it would take a freelancer to get a steady stream of newspaper 

clients? 

 
This can vary so much. Where you live and how much experience you have makes a big 
difference.  
 
I am confident that if I moved back to the Bay Area, my contacts and experience would get me a 
steady stream of newspaper clients within a few months. Here on the Oregon Coast, it could take 
years.  
 
If you want to support yourself freelancing for newspapers, you need steady assignments from 
several companies. It's easier in a major metropolitan area with lots of freelance outlets. If you 
query hard, please your editors and get ongoing work from at least three different sources, you 
can make it, probably within a few years.  
 
Never rely on just one newspaper because the business changes so often. Editors leave, 
publishers decide to go in a new direction, papers go out of business or get bought by 
corporations that have their own writers.  
 
Diversify. And don't quit your day job until you have your bills paid, money in the bank, health 
insurance nailed down, and enough freelance work that you know you can pay the rent for the 
next six months. 
 
 

10. Is there anything you’d like to speak on that I haven’t asked you? 
 
Don't put all your eggs in the newspaper basket. People get their information from all sorts of 
places these days, and newspapers are just one outlet.  
 
Send your queries and articles to magazines and online publications, too. Query trade papers and 
magazines.  
 
Develop a specialty or two and parlay your expertise into paid assignments wherever you can 
find them.  
 
If you really love writing for newspapers, you may want to use your freelance work as a step 
toward a staff position with steady pay and benefits and a built-in outlet for your work. When an 
opening arises, editors will often consider a reliable freelancer for the job. But of course, then 
you might have to set your alarm clock, which I only do on Sundays so I don’t miss church.  
### 
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How to get Sue’s Book: Freelancing for Newspapers can be purchased from most bookstores 
and online booksellers. You can also obtain copies directly from the publisher at 
http://www.quilldriverbooks.com. Cost is $14.95.  

 

BIO:  http://www.suelick.com  
(888) 443-4693 
  

Books: 
Freelancing for Newspapers: Writing for an Overlooked Market 
 
Stories Grandma Never Told: Portuguese Women in California 
 
Azorean Dreams (a Portuguese-American romance) 
  

Blogs: 
http://www.freelancingfornewspapers.blogspot.com 
 
http://www.portuguesegrandma.blogspot.com 
 
http://www.childlessbymarriage.blogspot.com 
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SECTION II: My Freelance Writing Life (aka Yuwanda’s Corner) 

 
Here, I post ramblings about my freelance life and my personal life (a little). 
My hope is that it will shed some light on what goes on in the life of a 
freelancer.  
 
As I wrote in the last issue, my stepfather was recently diagnosed with 
cancer. He passed away this past Friday, so I’m sending this issue a day 
early because his funeral is Thursday and me and my sisters have a lot to do 
within the next couple of days. 

 
Death knocks at the door: As the family sat together discussing funeral plans, I was amazed at 
how easy it was to agree on almost everything – no he wouldn’t want a wake, yes he’d want this 
child to have that, no he doesn’t want a long service, yes he would want his shoes on, etc. 
 
My stepfather was a very simple man, so we intrinsically knew what he’d want, what he 
wouldn’t want and how he’d want this, that and the other to be handled.  
 
FYI, even if you do have a will and your last wishes spelled out, there are going to be those little 
things that arise that those left behind will have to make decisions on.  
 
As I was sitting here wondering what relevant lesson I can pull from these sad days, this thought 
struck me: How well do your readers know you? And, I’m not talking about you personally, but 
about your thoughts on the topics you write about. 
 
One of the ways to become successful as a freelancer is to develop a voice that’s all yours. I 
wrote about this in the article, Increase Your Freelance Income by Finding Your Unique Voice 
(http://www.associatedcontent.com/article/78133/increase_your_freelance_income_by_finding.h
tml). 
 
My stepfather definitely had a voice. Even though he was a small man and was not known for 
raising his voice, he definitely had one. And, that came through in his personality, his art (he was 
an amazing painter) and the way he related to people.  
 
He was funny as heck, and instead of tears of sorrow, as the family sat around planning his 
funeral, we went through the list of tales he was known for and laughed ourselves silly. Gosh, 
I’m going to miss him on this earth. But, I digress. 
 
My point: People buy based on a human connection being made. Think Andy Rooney of 60 
Minutes fame. I will make dinner, fold clothes and do dishes through the first 55 minutes of the 
show. BUT, when Andy’s segment comes on, I’m sitting down. The chicken can burn, the 
clothes can get wrinkled and the dishes can stay piled high – I’m not moving until Andy has said 
his piece. 
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I count on his wry humor and sarcastic, yet common sense take on topics that never enter most of 
our minds. Why? 
 
Because he has a unique voice (a unique take) on almost everything. 
 
The lesson: Big words, pie charts and spreadsheets all have their place, but people buy – 
whatever the product/service is – because a human connection is made. Hence, a relationship can 
be developed. Remember that the next time you put finger to keyboard. 

Next Issue – November 7
th
. Ghostwriting: Want to know what type of work is out there in this 

genre? How much it pays? Where to find it? How to go about getting it? Ghostwriter Amanda 
Evans will give us the skinny on this freelance writing niche. 

Uniquely yours, 
Yuwanda 
P.S.: Don’t forget, you can get almost all of Inkwell Editorial’s freelance writing ebooks for 
only $19.95.They sell individually for $3.95-$24.95. So, you save a ton! Log on to 
http://www.FreelanceWritingWebsite.com for full details. With your order, you get the free 
report, How to Make $100/Day as a Freelance Writer. 

P.P.S.: Be featured in the newsletter! How? Send an email to info@InkwellEditorial.com with 
a "Yes, I'd like to be interviewed for the newsletter." 

Who do we like to interview? Successful freelancers P eg, writers, graphic designers, 
illustrators, web designers, copywriters, editors, reviewers, etc. 

We look for "success/how I did it stories." The main goal of the newsletter is to give readers 
first-hand information on how others achieved freelance success. Discovered a new 
niche? Snagged a big client? Used a marketing technique effectively? Tell us about it. 

Your story doesn't have to be unique; it just has to be something you tried that worked. Upon 
receipt of your email stating your interest in being interviewed, you will be contacted with all the 
details. 

We hope to hear from you soon. 

Your Ideas Count! Send in your comments/questions/suggestions, etc. Have a freelancing issue 
you’d like to see covered? Send an email to info@inkwelleditorial.com. We’ll do our best to 
cover it. 

Want to read previous issues? Click on links below. 
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SECTION III: PREVIOUS ISSUES  
 
Issue 1: June 6, 2007 can be found at http://www.inkwelleditorial.com/newsletter.pdf  
Topic: How to Make Money with Elance; Featured Freelancer: Michelle Devon 
 
Issue 2: June 20, 2007 can be found at http://www.inkwelleditorial.com/Newsletter/6-20-07.pdf 
Topic: Get Paid to Write SEO Articles, Web Copy & More; Featured Freelancer: Clark 
Covington of Internet Research Associates 
 
Issue 3: July 18, 2007 can be found at http://www.inkwelleditorial.com/Newsletter/7-18-07-
freelance-writing-newsletter.pdf  
Topic: How to Make Money Blogging; Featured Freelancer: Paula Mooney 
 
Issue 4: August 15, 2007 can be found at http://www.inkwelleditorial.com/Newsletter/8-15-07-
freelance-writing-newsletter.pdf 
Topic: How to Make Money Writing for the B2B Sector; Featured Freelancer: Meryl Evans 
 
Issue 5: September 12, 2007 can be found at http://www.inkwelleditorial.com/Newsletter/9-12-
07-freelance-writing-newsletter.pdf 
Topic: How to Make Money Writing White Papers; Featured Freelancer: Gordon Graham 
 
Issue 6: September 26, 2007 can be found http://www.inkwelleditorial.com/Newsletter/9-26-07-
freelance-writing-newsletter.pdf 
Topic: How to Make Money as a Freelance Cartoonist; Featured Freelancer: Dan Rosandich 

 

 


